AARP NC
Advocacy 101 Training

Empowering people to choose how they live as they age
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Advocacy vs. Lobbying

Advocacy is the act or process of supporting a
cause or proposal.

An advocate is someone

who speaks on behalf of a cause or proposal. The
advocate may be an individual or an organization.
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Advocacy vs. Lobbying

Lobbyist: An individual who engages in direct lobbying or
goodwill lobbying on behalf of an organization who is
compensated for lobbying. Any nonprofit employee who
spends at least 5% of his/her time in any 30-day period on
direct lobbying or who spends at least 5% of his/her time in
any 30-day period on goodwill lobbying.

Nonprofit volunteers aren’t required to register.

Principal: The entity on whose behalf a lobbyist lobbies.
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What is Lobbying??

The laws for lobbying are different for state and federal,
but in NC,

LOBBYING:

* Any attempts to influence legislative or executive action
through direct communication with a legislator,

legislative employee, or public servant (a “designated
individual”); and

* Developing goodwill with a designated individual for the
purpose of influencing or attempting to influence
legislative or executive action.
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What Influences a Legislator?

The following are some of the considerations legislators have when
thinking about legislation.

= How large is the problem and does it have a practical solution?

= What impact does it have on his/her district?

= What is the cost?

= What organizations, individuals, businesses care about this issue? Do
constituents care?

= What is the media saying?

= Does the issue affect me personally?

= What do my constituents say?

= Will this help me get re-elected? How does this affect my fundraising?

= What do opponents say? Why? How strong is the opposition?
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If your Member/Senator has not already arrived at a firm decision on an issue,
how much influence might the following advocacy strategies directed to the
Washington office have on his/her decision?

In-Person Issue Visits from Constituents _ 94%
Contact from Constituents’ Reps _ 94%
Individualized Email Messages _ 92%
Individualized Postal Letters _ 88%
Local Editorial Referencing Issue Pending _ 87%

Comments During Telephone Town Hall - 87%
Phone Calls - 84%
Letter to the Editor Referencing Your Boss _ 84%
Visit From a Lobbyist - 83%
Form Email Messages l 56%
B A Lot of Positive Influence Some Positive Influence

(n = 190-192)
Source: Congressional Management Foundation 2015 survey of congressional staff, including Chiefs
of Staff, Communications Directors, Legislative Directors, and Legislative Assistants. 6



Advocacy 101
The Power of Your Story

Personal Stories are the most compelling form of
advocacy!
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Guidelines for Meeting

Lobbying is about:

* Showing a united network of supporters
* Building a relationship with lawmakers
It’s NOT about the details of any one bill.

Therefore:
* Don’t sweat the small stuff
* Look for opportunities to gauge their support

* Find common ground in their personal lives (did you attend
same school? Do you have family/friends/neighbor that
knows them?)
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What if...

IF you are asked a question and you can’t answer.
* “I'don’t know. Let me find out and get back to you on that.”

* Make sure to follow up.

IF you don’t get an answer.
* “l appreciate that you’ll need to learn more. How can | help?”
* “Will you check in with the Representative and let me know?”

* “When should I follow up with you?”
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Biggest FRUSTRATIONS

* Meeting ends before you get to make the ask.
[ Have team prepared to do short introductions
[l Be prepared to take initiative and make the “ask”

* You make the case but leave not knowing the
Representatives’ position

[ Be prepared to listen! Listening can be more important
than making your case

[ Prepare some questions for the meeting
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Follow up (Please!)

*Short term goal:

* Get an answer: do they support issue you went there to
advocate for?

* Phone, letter, or email learn your legislators preferred
mode of communication

*Medium-Long Term Goal
e Continue that relationship
e Clarify any questions you have
* Answer any questions they had
* Make the ask again
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Relationship Development: Keep it
Going

e Stay in contact — Become a resource

e \/isit them in the district or send email, phone call,
etc.

* Once every month or so

» Keep them abreast of local progress
* Events
e State or local policy alerts
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What If it's only the “Staffer”?

Staffers are key!

 If member is not available ask if LA has a few minutes
» Staffers can influence legislator and relay information

e Staffers understand the issues (often know more
details than the member)
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Lobbying during COVID-19

e Covid-19 presents unique challenges and unique
opportunities for lobbying lawmakers

 Live Stream of meetings

 Email, social media (Twitter, Facebook), phone calls,
UMP’s, and information sharing with coalition partners
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Letter Writing

 Large advocacy groups typically have a system to make it
easy to send your state reps. messages

* You can sign up for AARP’s at https://action.aarp.org/sign/

 Personal letters and phone calls even better

* Social media amplification also important
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Advocacy at the
NC State
Legislature

* Two Year/ Biennium Sessions

* Legislative Long Session began
January 2023

* End of Long Session: June 30 —
likely run over into July or
later

* Short session: May-June of
2024 primarily for budget
tweaks
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2023 Political
Landscape

* SENATE: GOP supermajority

* HOUSE: GOP one vote shy of
supermajority

* Governor Cooper 2 years left in
term
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State Advocacy
related to Falls
Prevention

Advocating for Healthy
Living/Healthy Aging

* NCIOM Healthy Aging Task Force

* Age My Way NC — attention,
survey, summit, stakeholders

* DHHS-Led Broad State Plan to
prepare for growing aging
population
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Causes of Falls in Older Adults

Many/All Interrelated:
e Nutrition/Physical Fitness
* Advocate for better access to SNAP, HCBS (congregate and
home delivered meals, etc.)
* Accessible trails and sidewalk — opportunities to walk, etc
* Environment/Home Hazards
* Advocate for HomeFit, Housing Trust Fund, etc to make
changes to home
* Housing Policy Changes to support Affordable and Accessible
Homes — Universal Design — safer!

* Maedication Mismanagement, Certain Health Conditions (eyesight,
hearing, arthritis, Alzheimer’s, etc.

* Advocate for Healthcare Access: Medicaid expansion,
Telehealth, SAVE Act, Rx pricing,

* Support family caregivers — paid leave, respite, etc.

®

I.\'Iorth Carolina



Advocacy 101

For More Information

Lisa Riegel
Manager, Advocacy and Livable Communities

Iriegel@aarp.org, 919-670-8896

Chris Brandenburg
Associate State Director, Advocacy
cbrandenburg@aarp.org, 984-389-5249
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